KANE KESSLER, P.C.

1350 Avenue of the Americas
New York, N.Y. 10019
(212)541-6222
fax (212) 245-3009
Direct dial (212) 519-5156

drothfeld@kanekessler.com

MEMORANDUM

DATE: January 10, 2013

TO: Hotel Association of New York City, Inc.
Labor Relations Members
General Managers, Human Resource Directors and Controllers

FROM: Kane Kessler, P.C.
Labor & Employment Dept.
RE: New Fair Credit Reporting Act (FCRA) Forms for Employers

We wanted to apprise you about regulations regarding new FCRA forms, as follows:

As of January 1, 2013, employers, Credit Reporting Agencies, and furnishers of
information must begin using updated versions of the following forms:

1. Summary of Your Rights Under the Fair Credit Reporting Act
2. Notice to Users of Consumer Reports of their Obligations under the FCRA
3. Notice to Furnishers of Information of their Obligations under the FCRA

The only differences on the new forms are that they direct questions to the Consumer
Financial Protection Bureau instead of the Federal Trade Commission. Otherwise, they remain
substantively similar to the previous forms, and must be provided under the same circumstances
as before. The “Summary of Your Rights Under the Fair Credit Reporting Act” is the most
relevant of the above forms for employers, since employers must provide this summary along
with a copy of the consumer report before taking any adverse employment action against the
employee or applicant. The remaining two forms are for Credit Reporting Agencies to provide
to users of their services and furnishers of information.

Copies of the current forms are attached. If you have any questions about the FCRA
forms, please do not hesitate to call David R. Rothfeld, Judith A. Stoll, Stephen Steinbrecher,
Robert Sacks, Niki Franzitta, Lois M. Traub or Alexander Soric.

cc: Joseph E. Spinnato, Esq.

Geoffrey A. Mills, Chairman
Enc.

#362364.1



All users of consumer reports must comply with all-applicable regulations. Information about applicable
regulations currently in effect can be found at the Consumer Finaniclal Protection Bureau's website,
; erfinar ear

NOTICE TO USERS OF CONSUMER REPORTS:
OBLIGATIONS OF USERS UNDER THE FCRA

The Fair Credit Reporfing Act (FCRA), 15 U.5.C. 1681-1681y, requires that this notice
bé provided to inform users of consumer reports of their legal obligations. State law may
impos¢ additional requirements; The text of the FCRA is set forth in full at the Consumer
Financial Protection Bureau’s (CFPB) website at www.consumerfinance.gov/leammore. At
the end of this document is a list of United States Code citations for the FCRA. Other

information about user duties is also available at the CFPB's website. Users must consult the
relevant provisions of the FCRA for details about their obligations under the FCRA.

The first section of this summary sets forth the responsibilitics imposcd by the FCRA'
on all users of consumer reports. The subsequent sections discuss the.duties of users of reports
that contain specific types of information, or that dre used for certain purposes, and the legal
consequences of violations. If you area fumisher of information to a consumer reporting
agency (CRA), you have additional obligations and will receive a separale notice from the
‘CRA describing your duties as a-furnisher,

I. OBLIGATIONS OF ALL USERS OF CONSUMER REPORTS

A. Usejs Must Have a Perjpissible: .

Congress has limited the use of consumer reports to protect consumers’ privacy. All
users must have a permissible purpose under the FCRA to obtain a consumer report. Section
604 contains a list of the permissible purposes under the law. These are:

. As ordered by a court or a federal grand jury subpoena. Section 604(aX1)

U As inistructed by the consumer in writing. Section 604(a)(2)

. For the extension of credit as a result of an application from.a consumer, or the
review or collection of a consumer’s account. ion 6 i
. For employment purposes, including hiring and promotion decisions, where the

consumer has given writtén permission. Sections 604(a}3)B) and 604(b)



. For the underwriting of insurance as a result of an application from a consumer.

. When there is 2 legitimate business need, in comection with a business
transaction that is jnitiated by the consumer. ction ¢ i

. To review a consumer’s-account to detenmne whether the consumer continues to
meet the terms of the account. i i i

. To determine a consumer's cligibility fora license or other benefit granted by a
govermnmental instrumentality required by law to consideran applicant's financial
responsibility or status. Scetion ¢ (3 ]

. For use by a potential investor or servicer, or current insurer, in 2 valuation or
assessment of the credit or prepayment risks associated with an existing credit
obligation. -Secti

. For use by state and local officials in connection with the determination of child
support payments, or modifications and enforcement thereof. Sections 604(a}4)

In addition, creditors and insuress may obtain certain consumer report information for the
purpose of making “prescreened” unsolicited offers of credit or insurance. Section 604(c). The
particular obligations of users of "prescreened” information ére described in Section VII below.

B. Lisers Must Provide Certifications
Section 604(f) prohibits asy person from obtaining a consumer report from 8 consumer

feporting agency (CRA) unless the person has certified to the CRA thé permissible purpose(s) for
‘which the report is being obtained and certifies that the report will.not bo.used for any other

purpose.
C. Users Must Notify Consumers When Adverse Actions Are Taken

The term "adverse action" is defined very broadly by Section 603. *Adverse actions”
include all business, credit, and employment actions affecting consumers that can be considered
to have a negative impact as defined by Section 603(k) of the FCRA — such as denying or
canceling credit or insurance, or denying employment or promotion. No adverse action occurs in
a credit transaction where the creditor makes a counteroffer that is accepted by the consumer.



1. Adverse Actions Based on Information Obtained From a CRA

If a user takes any type of adverse action as defined by the FCRA that is based at leastin
part on information contained in a consumer report, Section 615(a) requires the user to notify the
‘consumer. The notification may be done in writing, orally, or by clectronic means. It must
include the following:

. The name, address, and telephone number of the CRA (including a toll-free
telephone number, if it is a npationwide CRA) that provided the report.

’ A statement that the CRA did not make the adverse decision and is not able to
explain why the decision was made.

. A statement setting forth the consumer’s right 1o obtain a free disclosure of the
consumer's file from the CRA if the consumer makes a request within 60 days.

. A statement setting fortbtheconsumcl’sﬁght.lodisputedirectly\vitﬁtheCRAthe
accuracy or completeness of any information provided by the CRA.

2. Adverse Actions Based on Information Obtained From Third Parties Who Are
Not Consumer Reporting Agencies

If a person denies (or increases the charge for) credit for personal, family, or household
pmposubascdeithu'whollydrpmljupcninformaﬁon&omipason other than a CRA, and the
information is the type of consumer information covered by the FCRA, Section 615(b)1)
requires that the user clearly and accurately disclose to the consumer his or her right to be told
the nature of the information that was relied upon if the consumer makes a written request within
60 days of notification. The user must provide thie disclosure within a reasonable period of time
following the consumer's written request.

3. Adverse Actions Based on Information Obtained From Affillates

If a person takes an adverse action involving insurance, employment, or a credit.
transaction initiated by the consumer, based on information of the type covered by the FCRA,
and this information was obtained from an entity affiliated with the user of the information by
common ownership or control, Section 615(b)(2) requires the user to notify the consumer of the
adverse action. The notice must inform the consumer that he or she may obtain a disclosure of
the nature of the information relied upon by making a written request within 60 days of receiving
the adverse action notice. If the consumer makes such a request, the user must disclose the
nature of the information not later than 30 days after receiving the request. If consumer report
information is shared among affiliates and then used for an adverse action, the user must make an

adverse action disclosure as set forth in LC.1 above.



When a consumer has placed afrand alert, including one relating to identity theft, oran active
daty military alert with a natioawide consumer reporting agency as defined in Section 603(p) and
resellers, Section 605A(h) imposes fmitations on users of reports obtained from the consumer - reporting
agency in certain circumstances,. inchuding the establishment of anew credit plan and the issnance . of
additional credit cards. For initial fraud alerts and active - dnty alerts, the user mmust have reasonable
policies and procedures in' place to form abélief that the user knows the identity of the applicant or
contact the consumer at a telephone mumber specified by the consumer; mthecasec{cxtendodﬁmd
alests, the user must contact the consumer i accordance with the contact information provided in the

Secction 605(h) requires pationwide CKAs, as defined in Section 603(p), to gotify users that
request reports when the address for a consumer provided by the user in requesting the reportis
substantially different from the addresses in the consumer’s file. When ‘this occurs, users smst comply
with regulations specifying thé procedures to be followed. . Federal regulations are available at
www.consmmerfinance. govilearamore.

F. Users Have Obligations When Disposing of Records

' Section 628 requires that all users of consumer report information have in place procedures to
propely. dispose of records containing this information. Federal regulations have been issued that cover
disposal.

1L CREDITORS MUST MAKE ADDITIONAL DISCLOSURES

whole or in part on a consumer report, the person mbfcvid?aﬁsk-basedprm" ing -notice to the.
consamer in ‘accordance with. regulations: prescribed by the CFPB.

Section 609(g) requires a disclosure by al persons-that make of arrange loans - secured by
residential real property (one to four nnils) and that use credit scores. These persons must



provide credit scores and other information about credit scores to applicants, including the
disclosure set forth in Section 609(g)(1)(D) (“Netice to the Home Loan Applicant”).

I1l. OBLIGATIONS OF USERS WHEN CONSUMER REPORTS ARE OBTAINED FOR
EMPLOYMENT PURPOSES

If information from a CRA is used for employment purposes, the user has specific duties,
which are set forth in Section 604(b) of the FCRA. The user must:

. Make a clear and conspicuous written disclosure to the consumer before the report.
is obtained, in a docuinent that consists solety of the disclosure, that a consumer
report may be obtained.

’ Obtain from the consumer pii’or written suthorization. Authorization to access
reports during the term of employment may be obtained at the time of
employment.

. CaﬁﬁrtotheCRAthntheabovestzpshavobcenfollowed,thattheinfbrmaﬁon
being obtained will not be used in violation of any federal or state equal
opportunity law or regulation, and that, if any adverse action is to be taken based
onthgmmmupoﬂ,awpyoflhercpoﬁmdammaly of the consumer’s
rights will be provided to the consumer.

. Before taking an adverse action, the user must provide a copy of the report to the.
. consumer as well as the summary of consumer’s rights. (The user should receive
‘this summary from the CRA.) A Section 615(a) adverse action notice should be
sent after the adverse action is taken.

An adverse action notice also is required in employment situations if credit information -
(other than transactions and experience data) obtained from an affiliate is used to deny
employment. Section 615(bX2)

The procedures for investigative consumer reports and employee miscoﬁduct
investigations are set forth below.

B. Employment ln the Trucking Industry

Special rules apply for truck drivers where the only interaction between the consumer and
the potential employer is by mail, telephone, or computer. In this case, the consumer may
provide consent orally or electronically, and an adverse action may be made orally, in writing, or
electronically. The consumer may obtain a copy of any report relied upon by the trucking



company by contacting the company.
IV. OBLIGATIONS WHEN INVESTIGATIVE CONSUMER REPORTS ARE USED

Investigative consumer reports are a special type of consumer report in which information
about a consumer’s character, general reputation, personal characteristics, and mode of living is
obtained through personal interviews by an entity or person that is a consumer reporting agency.
Consumers who are the subjects of such reports are given special rights under the FCRA, Ifa
user intends to obtain an investigative consumer report, Section 606 requires the following:

. The user must disclose to the consumer that an investigative consumer report may
bo.obtained. This must be done in a written disclosure that is mailed, or otherwise
delivered, to the consumer at some time before or not later than three days after
the date on which the report was first requested. The disclosure must include a
statement informing the consumer of his or her right to request additional
disclosures of the nature and scope of the investigation as described below, and
the summary of consumer rights required by Section 609 of the FCRA. (The
summary of consumer rights will be provided by the CRA that conducts the
investigation.)

. Themermustccrt.ifytotheCRAthatthedisclomnﬂsetforthabovehnvcbeen
made and that the user will make the disclosure described below.

. Upon the written request of a consumer made within a reasonable period of time
‘after the disclosures required above, the user must make a complete disclosure of
the nature and scope of the investigation. This must be made in a written
statement that is mailed, or otherwise delivered, to the consumer no later than five
days after the date on which the request was received from the consumer or the
report was first requested, whichever is later in time.

V. SPECIAL PROCEDURES FOR EMPLOYEE INVESTIGATIONS

Section 603(x) provides special procedures for investigations of suspected misconduct by
an emiployee or for compliance with Federal, state or local laws and regulations or the rules of a
self-regulatory organization, and compliance with written policies of the employer. These
investigations are not treated as consumer reports so long as the employer or its agent complics
with the procedures set forth in Section 603(x), and a summary describing the nature and scope
of the inquiry is made to the employee if an adverse action is taken based on the investigation.

V1. OBLIGATIONS OF USERS OF MEDICAL INFORMATION

Section 604(g) limnits the use of medical information obtained from consumer reporting
agencies (other than payment information that appears in a coded form that does not identify the



‘medical provider). If the infonnalion istobe used for an insurance transaction, the consutner must
give consent to ihe user of the report or the information must be coded. Ifthe report is to be used
for employment piirposes ~ or in connection with a credit transaction (except as provided in
federal régulations) — the consumer must provide specific written consent and the medical
information must be relevant. Any user who receives medical information shall not disclose the
inforration to any other person (except where necessary to carry out the purpose for which the
information was disclosed, or as permitted by statute, regulation, or order).

VII. OBLIGATIONS OF USERS OF “PRESCREENED” LISTS

~ The FCRA permits creditors and insurers to obtain limited consuriér report information for
use it connection with unsolicited offers of credit or insurance under certain circumstances..
MMMM This practice is known as “prescreening” and
typically involves. obtaining from a CRA a list of consumers who meet.cerlain preestablished
criteria. If any person‘inténds 10 use prescreened lists, that person must (1) before the offeris
made; establish the criteria that will be relied upon to make the offer and to grant credit or
insurance, and (2) maintain such criteria on file for a three-year period beginning on the date on
which the offer is made to each consumer: In addition, any user must provide with each written
solicitation a clear and conspicuous statement that:

. Infonﬁalion contained in a consumef ’s CRA file-was used in connection with the
transaction.

. The consuimer received the offer because he or she satisfied the ¢riteria for credit.
worthiness or insurability used 16 screen for the offer.

. Credit or insurance may not be extended if, afler the consumer responds, it is
determined that the consumer does not meet the criteria used for screeninig or-any
applicable criteria bearing on credit worthiness or insurability, or the consumer does
not furnish required collateral.

. The consumer may prohibit the use of information in his or her file in connectiort
with future prescreenied offers of credit or insirance by-contacting the notification.
systeni established by the CRA that provided the report. The statement must
inclide the address and toll-frée telephone number of thé appropriate notification -
sysiem.

In addition, the CFPB has established the format, type size, and manner. of the disclosure

required by Section 615(d), with which users must comply. The relevant regulation is 12 CFR
1022.54.



VIII. OBLIGATIONS OF RESELLERS

A. D 2
Section 607(e) requires any person who obtains a consumer report for resale to take the
following steps:

. Disclose the identity of the end-user to the source CRA.

Identify to the source CRA each permissible purpose for which the report will be
furnished to the end-user.

'+ Establish and follow reasorsble procedures to ensiire that reports arc resold only
for permissible purposes, including procedures to obtain:
(1) the identity of all end-users;
(2) certifications from all users of each purpose for which reports will be used;

and

(3) certifications that reports will not be used for any purpose other than the
purpose(s) specified to the reseller. Resellers must make reasonable efforts to
verify this information before selling the report..

Under Section 611(f), if a consumer disputes the accuracy or completeness of
information in a report prepared by a reseller, the reseller must determine whether this is a
result of an action or omission on its part and, if so, correct or delete the information, Ifnot,
the reseller must send the dispute to the source CRA for reinvestigation. When any CRA
notifics the reseller of the results of an investigation, the reseller must immediately convey
the information to the consumer.

C. Fraud Alerts and Resellers

Section 605A.(f) requires resellers who reccive fraud alerts or active duty alerts from
another consumer reporting agency to include these in their reports.
IX. LIABILITY FOR VIOLATIONS OF THE FCRA

Failure to comply with the FCRA can result in state government or federal

government enforcement actions, as well as private lawsuits. it
addition, any person who knowingly and willfully obtains a consumer report under false

pretenses may face criminal prosecution. Section 619. "

In

The CFPB’s website, www.consumerfinance.gov/learnmore, has more information
about the FCRA, including publications for businesses and the full text of the FCRA.



Al furnishers of information to consumer reporting agencies must comply with all applicable
regulations. Information about applicable regulations currently in effect can be found at the Consumer

Financial Protection Bureau's website, www.consumerfinance.gov/learnmore.

NOTICE TO FURNISHERS OF INFORMATION:
OBLIGATIONS OF FURNISHERS UNDER THE FCRA

The federal Fair Credit Reporting Act (FCRA), 15 U.S.C 1681-1681y, imposes
responsibilities on all persons who furnish information to:consumer reporting agencies (CRAs).
These responsibilities are found in Section 623 of the FCRA, 15 U.8.C 1681s-2, State law may
impose additional requirements on furnishers. All furnishérs of information to CRAs should
become familiar with the applicable laws-and may want to consult with their counsel to ensure
that they are in compliance. The text of the FCRA is available at the website of the Consumer
Financial Protection Bureau (CFPB): www.consumerfinance gov/learnmore. Alist of the
sections of the FCRA cross-referenced to'the U.S Code is at the end of this document.

Section 623 imposes the following duties upon fumishers:

Accuracy Guldelines

The FCRA requires furnishers to comply witks fedéral guidelines and regulations dealing
with the accuracy of information provided to CRAs by furnishiers. Federal regulations and

guidelines are available at yww.consumerfinance.gov/learmore. Section 623(e).
Genera] Prohibition on Reporting Inaccurate Information

The FCRA prohibits information furnishers from providing information-to a CRA that
they know or have reasonable cause to believe is inaccurate. However, the furnisher is:not
subject 1o this general prohibition if it clearly and conspicuotisly specifies an address to which
consumers may writé to notify the furnisher that certain information is inaccuraté. Sections:

623(aX1XA) and (a}1¥C).-

Duty to Correct and Update Information
If at any time a person who regularly and in the ordinary course of business fumishes

information to one or more CRAs determines that the information provided is not complete or

accurate, the furnisher must promptly provide complete and accurate information 1o the CRA. In

addition, the fumisher must notify all CRAs {hat received the information of any corrections, and
Section 623(aX2).

must thereafter report only the complete and accurate information.




Duties After Notice of Dispute from Consumer

If a consumer’ notifies a furnisher, at an address specified for the fumisher for such
notices, that specific information is inaccurate, and the information is, in fact, inaccurate, the
fumnisher must thereafler report the correct information to CRAs. Section 623(a}(1XB).

If a consumer nofifies a fumisher that the consumer disputes the completeness or
accuracy of any information reported by the furnisher, the fumisher may not subsequently report
that information to 8 CRA without providing notice of the dispute. Section 623(a)(3).

Fumishers must comply with federal regulations that identify when an information
furnisher must investigate a dispute made directly to the furnishier by a consumer. Underthese
regulations, furnishers must complete an iiwvestigation within 30 days (or 45 days, if the
consumer later provides relevant additional information) unless the dispute is frivolous or
irrelevant or comes from a “credit repair organization.” Section 623(a)(8). Federal regulations
are available at www.consumetfinance.gov/leammore. Sectioni 623(a)(8)

[(FOM. L ONNSUTIE]

If a CRA notifies a furnisher that a consumer disputes the completeness or accuracy of -
information provided by the furnisher, the furnisher has & duty to follow certain procedures. The
furnisher must:

«  Conduct an invesiigation and review all relevant itiformation provided by the CRA,.
including information given to the CRA by the consumer. Sections 623(bX1¥A) and
GY1YB) |

- Report the results to the CRA that referred the dispute, and, if the investigation
establishies that the information was, in fact, incomplete or inaccurate, report the results to
all CRAs to which the fumisher provided the information that compile and maintain files
on a natlionwide basis. Section 623(bY1XC) and (bX1XD). )

« Complete the above steps within 30 days from the date the CRA reccives the dispute (or
45 days, if the consumer later provides relevant additional information'to the CRA).

Section 6 A

« Promptly modify or delete thé information, or block its reporting. Sectiop 623(NINE)

Duty to Report Voluntary Closing of Credit Accounts

If a consumer voluntarily closes a credit account, any person who regularly and in the.
ordinary course of business furnished information to one or more CRAs must report this fact
when it provides information to CRAs for the time period in which the account was closed,

Section 623(aX4).



Duty tg Report Dates of Delinquencies

If a furnisher reports information concerning a delinquent account placed for collection,
charged to profit or loss, or subject to any similar action, the furnisher must, within 90 days after
reporting the information, provide the CRA with the month and the year of the commencement
of the delinquency that immediatély preceded the action, so that the agency will know how long
1o keep the information in the consumer’s file. ‘Section 623(aX3).

Any person, such as a debt collector, that has.acquired or is responsible for collecting
delinquent accounts and that reports information to CRAs may comply with the requirements of
Section 623(a)(5) (untilthere is a-consumer dispute) by reporting the same delinquéncy date
previously reported by the creditor. If the credifor did not report this date, they may comply with
the FCRA by establishing reasonable procedures to obtain and report delinquency dates, or, if &
delinquency date cannot be reasonably obtained, by following reasonable procedures to ensure
that the date reported precedes the date when the account was placed for collection, charged to

profit or loss, or subjected to any similar action. “Section 623(a)(5).
{ Financial Institutions When Re Negat! ormatio

Financial institutions that fumish information to “nationwide”’ consumer reporting
agencies, as defined in Section 603(p), must notify consumers in writing if they may fumish or
have furnished negative information to a CRA. Section -623(aX7). The CFPB has prescribed
model disclosures, 12 CFR Part 1022, App. B.

Dutles When Furnishing Medical Information

A furnisher whose primary business is providing medical services; products, or devices
(and. such fumisher’s agents or assignees) is a ntedical information fumnisher for the purposes of
the FCRA and must notify all CRAs to which it reports of this fact. Section 623(a)(9): This
notice will enable CRASs to comply with their duties under Section 604(g) when reporting
medical information.

Du Whe T u

Al furnishers must havé in place reasonable procedures to respond to notifications from
CRAS that information furnished is the result of identity theft, and to prevent refurnishing the
iinformation in the future. A furnisher may not fumnish information that a consumer has identified
as resulting from identity theft unless the fumisher subsequently knows or is informed by the
consumer thaf the information is correct. Section 623 (a¥(6). If a furnisher learns that it has
fiirnished inaccurate information due to identity thefl, it must notify each CRA of the correct
information and must thereafter report only complete and accurate information. Section
623(aX2). When any fumisher of informstion is notified pursuant to the procedures set forth in
Section 6058 that a debt has résulted from identity theft, the furhisher many not sell, transfer, or
place for collection the debt except in certain limited circumstances. Section 615(f).



‘Para informacién en espaitol, visite www.copsymerfinance.gowleqrnmore o escribeala
Consumer Financial Protection Bureau, 1700 G Street N.W., Washington, DC 20552.

A Summary of Your Rights Under thé Fair Credit Reporting Act

The federal Fair Credit Reporting Act (FCRA) promoles the accuracy, faimess, and
privacy of information in the files of consumer reporting agencies. There are many types of
consumer reporting agencies, including credit bureaus and specialty agencies (such as agencies
that sell information about check writing histories, medical records, and rental history records).
Here is a summary of your major rights under the FCRA. For more information, including

information ahout sdditional rights, go to www.consumerflnance. gov/learnmore or write
to: Consumer Financial Protection Bureau, 1700 G Street N.W., Washington, DC 20552,

+  You must be told if information in your file has been used against you. Anyone who
uses a credit report or another type of consumer report to deny your application for credit,
insurance, or employment — or to take another adverse action against you —must tell you, and
must give you the name, addréss, and phone number of the agency that provided the
information.

*»  You have the right to know what is in your file. You may request and obtain all the
information about you in the files of a consumer reporting agency (your “file disclosure™).
You will be required to provide proper identification, which may include your Social
Securily number. In many cases, the disclosure will be free. You are entitled 1o a free file

disclosure if: _
+ aperson has taken adversé action against you because of informationi in your credit
report; )

you are the victim of identity theft and place a fraud alert in your file;

your file contains inaccurate information as a result of fraud;

you are on public assistance;

you are unemployed but expect to apply for employment within 60 days.

In addition, all consumers ar¢ entitled to oné free disclosure every 12 months upon request
from each nationwide credit bureau and from nationwide specially consumer reporting

agencies. See wwwiconsumerfinance.gov/leammorg for additional information.

*  You have the right to ask for a credit score. Credit scores are numerical summaries of
your credit-worthiness based on information from credit burcaus. You may request a credit
score from consumer reporling agencies that create scores or distribute scores used in
residential feal property loans, but you will have to pay forit. In some mortgage
transactions, you will receive credit score informiation for free from the mortgage lender.

*  You have the right to dispute Incomplete or Inaccurate information. If you identify
information in your filc that is incomplete or inaccurate, and report it to the consumer
reporting agency, the agency must investigate unless your dispute is frivolous. See

www consumerfinance, gov/leammore for an explanation of dispute procedures.



« Consumer reporting agencles must correct or delete inaccurate, incomplete, or
unverifiable information. Inaccurate, incomplete, or unverifiable information must be
removed or corrected, usually within 30 days. However , a consumer reporting agency may
continue to report information it has verified as accurate.

¢ Consumer reporting agencies may not report outdated negative information. In most
cases, a consumer reporting agency may-not report negative information that is more than
. seven years old, or bankruptcies that are more than 10 years old. ’

*  Access to your file is limited. A consumer reporting agency may pmvide_ information about
you only to people with a valid need —usually to consider an application with a creditor,
insurer, employer, landlord, or other business. Theé FCRA specifies those with a valid need
for access.

e You must give your consent for reports to be provided to employers. A consumer
reporting agency may not give out information about you to your employer; or a potential
employer, without your written consent given to the employer. ‘Written consent generally is
not required in the trucking industry. For more information, go to

+  You many limit “prescreened” offers of credit and insurance you get based on
information in your credit report. Unsolicited “prescreened” offers for credit and
insurance must include a toll-free phone number you can call if you choose to remove your
name and address from the lists these offers are based on. You may opt out with the

nationwide credil bureaus at 1-800-XXX-XXXX.

e You may seek damages from violators. If a consumer reporting agency, or, in some cases,
auser of consumer reports or a fumnisher of information to a consumer reporting agency
violates the FCRA, you may be able to sue in state or federal court.

» Identity theft victims and active duty military personnel have additional rights. For
more information, visit www.consumerfinance.gov/learnmore.

States may enforce the FCRA, and many states have their own consumer reporting laws,
In some cases, you may have more rights under state law. For more information, contact
youi state or local consumer protéction agency or your state Attorney General. For
information about your federal rights, contact:



| TYPE OF BUSINESS: __CONTACT:.
Ky Svings rions wih Tl weeis of | 8. Consumer Fraaneial Protection Burest
over $10 billioa wid their affilisies 1700 G Street, NW,

Washingion, DC 20552
b.SMlﬂﬂimﬂmmndbmksmmmnwudﬁ b, Pederal Trade Conmmi Consumes Response Center - FCRA
\mioas also should tist, in addition to the CFPB: Washington, DC 20530

(877) 382.4357
2. To the extent not inchuded In ftem 1 above:
yNMb-hWaanhﬂmndMuﬂMﬁ 4 Office of the Complroller of Gre Currency
ind federai agencles of fortign banks Customes Assistance Group

1301 McKinnéy Street, Suite 3430

b. State member banks. branches and sgencles of forelgn banks (other

than Tederal branches, federsl agencies, and Insured State Branches of .

ed

Houston, T T7010-9030

Foreign Banks), ¢ jal lending companics owned or ¢
ymbmmmummmmmzsmm
of the Federal Resarve Act )

<. Nonmember Insured Banks, Insured State Branches of Forcign
Banks, md lnwred stale savings nsociations

@ Feders] Credit Unlons

. FDIC Consumer Response Conter
1100 Walmat Strect, Bax #11
Kansas Cily, MO 64106

& National Credit Utiion Administration

Office of Consumer Protection (OCP)

Division of Consumer Compllince and Outresch (DOCO)
1775 Dukie Street
‘Alexandrin, VA 22314

3. Air carriers

Axst. Coisel for Aviallon Enfor cemenl & Brocesings
Aviation Corimumer Protection Division

el of Transportation
| 1200 Mew Jerséy Avenue, SE.
| Wash DC :

20390

3, Creditors Subject lo he Surfsce Transportation Board

of Surface Transportation Board
40 of Tre <
395 B Street, SW.

S Crediiors Subject to Hie Packers and Stodkyards A, 1521

Washinglon, DC 20423
| Nearest Packers and ards Adminisralion arcs supervisor

azga;m NS 'I:;;aﬁill(" L2

Resociai Depuly Admmiraior for Capital Access
United States Small Business Administration

*409 Third Street, SW. 8* Floor

Wash , DC 20416

TEkes mADAIeE

Securilies and Exchange Commissior
100 F Street, NE.
Washingten, DC 9

8. Federal Land Banks, Federal Land Bank Associntions, Federal
Intermedinte Credit Banks. and Production Credit it

Mdl.can, VA 22102-5050

S Rl Fince Compeies, and All Other Crediton ol Lised
Above

| FTC Regional Office for region it which the creditor operses of .

Federal Triide Commission: Consumer Response ‘Conter « FCRA
Washington, DC 203580 .
3824357




